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Background
• At April 29, 2024 Council meeting, Staff and Ballona Creek Renaissance presented proposals 

to ban four items (4B’s) – plastic carryout bags, single-use plastic beverage bottles, balloons 
and smoking (butts). 

• Council offered interest in more information about all four items, and requested that staff 
conduct outreach and determine how other agencies were managing similar bans

• Council requested that the details be discussed at the Sustainability Subcommittee Meeting, 
and brought back to Council by the end of the calendar year 2024.

• On May 28, 2024, Council approved a contract with SGA to conduct outreach activities.



SCHEDULE
• Stakeholder outreach has begun, with BCR, DBA, Culver City Chamber of Commerce and City 

of Culver City Economic Development group.

• Outreach to other agencies including Redondo Beach, Manhattan Beach, Carlsbad, Los 
Angeles, West Hollywood, Beverly Hills, Laguna Beach, etc. ongoing.

• Outreach will occur between July and October 2024.

• Updates will be given and outreach adaptably managed at Sustainability Subcommittee 
Meetings:
• August 2024 – First update on outreach
• September/October 2024 – Second update on outreach
• November 2024 – final update on outreach and recommendations finalized
• December 2024/January 2025 – Subcommittee recommendations presented to Council



SINGLE-USE PLASTIC BEVERAGE BOTTLES



SMOKING



SINGLE-USE BAGS



BALLOONS



ASTROTURF



Voice & Tone Friendly, casual, inviting

CAMPAIGN 
GOALS

Obtain a minimum of 100 completed surveys

from digital, phone, and intercept methods

Desired Actions

To understand the fiscal 

impact the bans will have

on the City and to gauge

residential sentiment on

how the proposed bans

will affect consumer

purchases.

Duration

4 months

Method

Online, 
phone, and 
in-person
surveys

Target Audiences

City of Culver City 
businesses and residents



• Survey is being administered through Survey Monkey

• Survey is available in 2 languages: English and Spanish

• Survey will take 2-3 minutes

• Purpose of in-person surveys/outreach:

o Expanding reach city-wide (English & Spanish) 

o Collecting emails from survey participants to invite them to follow-up interviews

o Collecting qualitative data through interviews, which can be conducted alongside the survey 

questions

Survey details



• We are conducting in-person surveys and handing out FAQs 

and/or postcards with survey information to residents.

In-Person Surveys



Any questions?
Sean Singletary, Environmental Programs & 
Operations Manager
Sean.singletary@culvercity.org

https://www.culvercityrecycles.com

mailto:Sean.singletary@culvercity.org
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