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SURVEY TACTICS
● Online Survey in 

English and Spanish
● In-Person with 

Bilingual Staff



CURRENT ONLINE RESULTS
● Residential

○ 798 English
○ 32 Spanish

● Commercial
○ 144 English
○ 3 Spanish



SOCIAL MEDIA/EMAIL



IN-PERSON SURVEY

Improve commercial 
participation

1. Utilize existing contacts and connections with large retailers from Economic Development
2. Send out emails from database list to request phone or in-person survey
3. Conduct phone and/or in-person visit to conduct survey 
4. Leave survey postcard or FAQ with QR code (if previous contact attempts unsuccessful)

Address data gaps (as needed)
Target specific business/location types likely to sell the target items (described below) + high 
foot-traffic areas

Ensure accessibility and reach
Offer survey at high foot-traffic locations/times
(Sat/Sun ~11-4pm (preferred), weekdays 2-6pm)

Gain additional insights on 
common trends in responses

Use online survey findings to guide qualitative follow-up questions for in-person participants



IN-PERSON SURVEY

TARGET ITEMS BUSINESS/LOCATION TYPES

Balloons Party stores, balloon specialties, grocery stores

Single-use plastic bags Grocery stores, retail stores, cafes/restaurants with takeout/delivery

Cigarettes Smoke shops, local convenience stores, outdoor smoking areas

Single-use plastic bottles Costco, grocers, convenience stores, cafes/restaurants

Artificial turf Professional landscapers, turf retailers






