
Culver City 
Proposed 
Restrictions
Surveys



SURVEY TACTICS
● Online Survey in 

English and Spanish
● In-Person with 

Bilingual Staff
● Phone & email
● Virtual meetings



CURRENT ONLINE RESULTS
● Residential

○ 851 English
○ 32 Spanish

● Commercial
○ 160 English
○ 5 Spanish



SOCIAL MEDIA/EMAIL



IN-PERSON SURVEY

Improve 
commercial 
participation

1. Utilize existing contacts from Economic Development
2. Email retailers to schedule meetings
3. Conduct phone calls, virtual meetings, and/or in-person visits to conduct survey 
4. Leave survey postcard or FAQ with QR code (if unable to reach business)

Address data 
gaps 
(as needed)

1. Collect survey responses from businesses that haven’t taken the online survey
2. Collect additional qualitative data through open-ended conversation with store owners, 

managers, or relevant personnel

*Beverages in single-use plastic bottles, balloons, cigarettes, and/or Astroturf 

Ensure 
accessibility & 
reach

1. Visit businesses on varying days of the week and at times managers/owners are likely to be 
on-site and available (e.g. Tues - Thurs AM)

2. Collect contact details and follow-up with those who could not participate in person



● Commercial
○ 41 retailers 

emailed/called
○ 32 in-person visits
○ 3 virtual meetings
○ 10 new survey responses 

(English)

CURRENT IN-PERSON 
SURVEY RESULTS






